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Datacolor's Focused Business Model
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= We develop, produce and market precision color calibration
and management solutions globally to industrial customers and
“digital enthusiasts”

= Qur solutions consist of instruments, application software and
services

= We focus on vertical market segments such as paint &
coatings, automotive, textiles, digital photography and others

® We are active in 12 locations with 280 employees in
25 countries
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2008: Declined Sales and Lower Profitability

Net Sales declined 5.6% in USD
® Down 17% in CHF to 72.6 million due to weak USD in 2008
= Textile sales off, Q4 sales in all segments hit by financial crisis
= Strong growth in Europe; U.S. and Asia down due to U.S. economy

EBIT at CHF 3.6 million (7.8 million)

= Sales lower but gross profit margin improved
= QOperating expenses up 3.5% - Spyder3 launch, new Suzhou site, ERP
® CHF 0.9 million restructuring charge in Q4

EBIT Margin 5% (9%)
" 6.3% before restructuring charges




Growth in Consumer Business

Sales increased 4% for Spyder products
= Digital photography still growing in 2008

= Spyder3 family well-accepted by professionals and
enthusiasts

= European and Asian sales grew more than 20 percent
= U.S. Sales hit by slowdown in all consumer spending

Spyder 3
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Industrial customers delay investments

European sales up 5%, Asia down due to decline in exports
® Slow retail sales in U.S. affected Asian textile producers
® U.S. housing slowdown limited sales to paint producers and sellers
® Development of automotive market continues in Europe
® Technology and marketing alliance with RTT in Germany

Challen reality - Welcome to virtual reality




Capital projects completed in 2008

JD Edwards ERP System

Phase One
On line September 2008

* Finance, operations,
order processing
+ All sites integrated

Datacolor Suzhou

* On line August 2008
« Cost-efficient production
» Capacity to produce at mid-term volumes
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Strong market fundamentals
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Fundamentals of market and company are sound. We are
managing through a period of difficult market conditions

Presently reduced consumer spending
=> Limited capital expenditure
=> reduced demand of our customer base







